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EXECUTIVE SUMMARY

T he hospitality industry is much broader than most 
other industries. The majority of business niches 
are composed of only a handful of different  

businesses, but this industry applies to nearly any 
company that is focused on customer satisfaction and 
meeting leisure needs rather than basic ones. While this 
industry is very broad, there are some defining aspects 
that are important to understand.

“One of the most defining aspects of this industry is 
that it focuses on customer satisfaction. While this is true 
of nearly every business, this industry relies entirely on  
customers’ being happy. This is because these businesses 
are based on providing a great experience and services. 
Another defining aspect of this industry is its reliance 
on disposable income and leisure time…If disposable 
income decreases due to  a recession, then these are 
often the first businesses to suffer because customers 
won’t have the extra money to enjoy their services.

Most people think that hotels alone belong to the 
hospitality industry, but hotels are only one sector of this 
industry. Restaurants that provide good food with amazing 
service would be providing a hospitality service.  
Regardless of the business, this industry relies heavily on 
providing an excellent level of service. Customers are 
visiting the business and a bad experience might keep 
them from returning ever again. Brand loyalty is very 
important to these customers, so the associated  
companies do their best to provide the best service. 
Companies hire employees based on skill and  
behaviour. They need employees who can provide a 
high level of service to customers and uphold the company 
brand. So training is important in this industry.

Strong collaboration and partnerships between various 
stakeholder groups is needed to address labour force 
challenges within the food beverage and hospitality 
sector. Stakeholders include industry, labour market 
groups, government, post-secondary education and 
training providers.  The Indigenous Works – Alberta 
Linkages Project is working with provincial stakeholders 
to encourage coordination and alignment of Indigenous 
labour market services to grow Indigenous participation 
in the food, beverage and hospitality sector in Alberta.

INTRODUCTION

 

The Alberta Linkages Project (ALP) for the Food 
and Beverage / Hospitality Sectors is hosted 
by Indigenous Works (formally the Aboriginal 
Human Resource Council), and the project is 
funded by Employment and Social Development 
Canada (ESDC).
   
The objective of the linkages project is to encourage  
coordination and alignment of Indigenous labour market 
services in the food, beverage and hospitality sector in  
Alberta. ALP is part of a larger initiative which includes  
British Columbia (transportation and warehousing),  
Saskatchewan (green and renewable energy), and 
Information and Technology / Advanced Manufacturing 
Sector (Ontario).

ALP seeks to: (i) improve employer awareness, access and 
use of federal, provincial and post-secondary education 
(PSE) labour market programs and services supporting  
and (ii) Increase engagement and collaboration  
between employers in key demand sectors and federal, 
provincial and PSE Indigenous labour market programs and 
Indigenous service providers. The 23-member ALP Steering 
Committee who are comprised of key stakeholders, will be 
integral to guide the project toward collaboration with 
industry. The project will seek to improve alignment / 
coordination and delivery of federal, provincial and PSE 
labour market programs and services to support labour  
market development. In this situational analysis, we will 
highlight best practices in Indigenous labour market  
training/skills development and support Indigenous 
recruitment/job placement through regional Workforce 
Connex events and informational sessions.

The situational analysis is a step in the process of  
planning, to evaluate the current situation and how it 
came about before a plan for the future can be made. 
This document is intended to help the Alberta Linkages 
Project undertake that kind of situational analysis by 
providing quantitative information describing the  
current situation and the recent trends in the Alberta 
labour market from an Indigenous perspective. Further, 
the situational analysis is prepared to provide  
stakeholders and interest groups with information to 
facilitate dialogue and strategies to align existing 
 labour market services to mobilize Indigenous people 
within the sector for employment.
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The Accommodation and Food Services industry in 
Alberta includes establishments that: provide short-term 
lodging, complementary services, prepare meals, snacks, 
beverages to customer order for immediate consumption 
on or off the premises. The Accommodation and Food 
Services industry accounted for 6.4% of total employment 
in 2016. Employment in this industry is expected to grow 
at an average rate of 1.55% from 2016, to 2019. The  
industry is expected to account for 6.9% of total  
employment in Alberta in 2017. 

Indigenous people as a demographic predominately  
remain at the customer base within the sector, and 

are often underrepresented or marginally  
employed within the the food, beverage and 

hospitality sectors. The Indigenous Works 
sector approach intends to support the  

mobilization of existing industry and 
partnership networks to advance  

Indigenous job opportunities. 
This will be carried out by 

working towards increasing 
awareness, access and use 
of labour market  
development programs 

and services among an  
expanding network of  

employers, Indigenous  
employment agencies (ISETS), 

job-seekers/students and other  
key stakeholders to better support 

Indigenous recruitment, work experience 
and job placement. 

LABOUR MARKET DEMAND 
ISSUES
The labour market in Alberta has been hard hit by the 
down turn in the energy sector. The down turn has resulted in 
layoffs in the sector and in other industry sectors. With  
a few exceptions, the Hospitality and Food services sector 
in Alberta has also been negatively impacted by the down 
turn in the energy sector. For example, in December 2018, 
the Alberta unemployment rate was 6.4% as compared to 
5.6% for the rest of Canada. Employment in Alberta  
decreased by 16,900 jobs in December 2018. Year over 
year retail sales dropped 1.9%  from October 2017 to 
October 2018.

The key labour market supply and demand issues  
facing the Food, Beverage and Hospitality sector are;

• trends in employment growth;
• types of jobs and hours of work;
• earnings and wage rates;
• levels of completed formal education.

 
1.1 PRODUCTIVITY AND ECONOMIC GROWTH

Tourism in Alberta will be a $10.3 billion industry by 2020 
providing sustainable economic benefits to all regions 
of Alberta. The Food and Beverage / Hospitality Sectors 
is one of the leading industries in the province, employing 
127,000 Albertans. It has an economic impact of $8  
billion per year and generates over $3 billion in tax 
revenue annually. It is supported by a range of tourism, 
hospitality and service-related businesses such as resorts, 
hotels, restaurants, campgrounds, retail, recreational and 
transportation services. These cater to Albertans traveling 
in their own province, and customers from other parts of 
Canada and the world. According to Culture and Tourism, 
there are over 19,000 operators in the province.  

According to Statistics Canada’s National Economic  
Accounts, the Accommodation and Food Services 
industry accounted for approximately 1.9% of Alberta’s 
Gross Domestic Product in 2015, up from 1.7% in 2005. 
Its contribution to Alberta’s total employment increased 
from 6.1% in 2006 to 6.4% in 2016. 

  3 Alberta’s Tourism Framework 2013-2020, Alberta Tourism, Parks and Recreation and Travel Alberta,  October 2013
  4 Alberta Labour Tourism and Hospitality Sector, Tourism and Employer Outlook 2017
  5 Alberta Labour Tourism and Hospitality Sector, Tourism and Employer Outlook 2017
  6 Workforce Strategy for Alberta’s Tourism and Hospitality Industry, 2006
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Businesses in Alberta’s tourism and hospitality industry 
range from small, family-run establishments to properties 
in large, international hotel and resort chains. In the  
accommodation and food services segment, the largest 
component of the industry is small and medium-sized 
businesses employing less than 50 employees which  
account for a significant share of businesses (90 per 
cent). The tourism industry is also an important source of  
employment in rural communities. 

1.2 INDUSTRY SPECIFIC EMPLOYMENT TRENDS

Total employment (the total number of employees and 
self- employed people, 15 years and over) in 2016 was 5.9% 
lower than its level in 2015. Over the last 10 years, employment 
increased by 27,100 from 2006, a 23.1% increase. There 
were 144,400 employed in the industry in 2016, of whom 
60.9% were full time and 39.1% were part time. 

Employment in the service sector declined for the third 
month in a row (-10,600) as employment in the  
accommodation and food services (-7,800) declined after 
seven consecutive monthly gains. 

1.3 TYPES OF JOBS AND HOURS OF WORK 

Supervisors in this unit group supervise and co-ordinate 
the activities of hotel accommodation service clerks, 
casino workers, reservation clerks and other travel and 
accommodations workers. They are employed by service 
establishments throughout the public and private sectors.

• dealers supervisor, casino
• hotel clerk supervisor
• reservations supervisor
• tour guide supervisor
• travel clerk supervisor

Accommodation, travel, tourism and related services 
supervisors perform some or all of the following duties:

• Co-ordinate, assign and review the work of hotel,  
 motel and other accommodation services clerks, casino 
 workers, reservation clerks and other travel and  
 accommodations workers not elsewhere classified

• Establish work schedules and procedures and  
 co-ordinate activities with other work units or  
 departments

• Resolve work-related problems and prepare  
 and submit progress and other reports

• Hire and train staff in job duties, safety  
 procedures and company policies

• Requisition supplies and  
 materials

• Ensure smooth operation  
 of computer systems,  
 equipment and  
 machinery, and arrange 
 for maintenance and  
 repair work

• May perform the same duties   
 as workers supervised. 

The accommodation and food services 
industry offers people a place to sleep 
and something to eat or drink when they 
are away from home. Accommodations can 
range from small-town campgrounds to hotels and 
large resorts. Food services include the morning’s 
drive-through coffee or an evening meal at a favourite 
restaurant. 

There were 144,400 employed in the industry in 2016,  
of whom 60.9% were full time and 39.1% were part time. 
The average number of hours worked per week is 30.4, 
and employees working overtime per week is 10.1%. 

The National Occupation Classification identifies 114 
Unit Group and 870 Job Titles. The following chart  
outlines the titles and NOC codes for reference;

2016 Employment  Alberta  Accommodation  
and Unemployment   and  Food 
Numbers and Rates9    Services Industry

Employment 2,263,800  144,400
Employment Share N/A  6.4%
Unemployment 200,800  9,400
Unemployment rate 8.1%  6.1%
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# NOC Unit Group Titles  Job 
    Titles
 
1 15 Senior managers - trade, broadcasting and other services, n.e.c. 2
2 421 Administrators - post-secondary education and vocational training 2
3 631 Restaurant and food service managers  1
4 632 Accommodation service managers  7
5 1225 Purchasing agents and officers  2
6 1414 Receptionists  2
7 1431 Accounting and related clerks  1
8 2263 Inspectors in public and environmental health and occupational health and safety 1
9 4021 College and other vocational instructors  1
10 6312 Executive housekeepers  1
11 6313 Accommodation, travel, tourism and related services supervisors 6
12 6332 Bakers  13 
 2 6411 Sales and account representatives - wholesale trade (non-technical) 3
14 6511 Maîtres d’hôtel and hosts/hostesses  1
15 6513 Food and beverage servers  1
16 6525 Hotel front desk clerks  18
17 6552 Other customer and information services representatives 1
18 6611 Cashiers  1
19 6721 Support occupations in accommodation, travel and facilities set-up services 3
20 6731 Light duty cleaners  1
21 6742 Other service support occupations, n.e.c. 3
22 6322 Cooks 37
23 6711 Food counter attendants, kitchen helpers and related support occupations 3
24 9617 Labourers in food and beverage processing 2
25 6315 Cleaning supervisors  0
26 6312 Executive housekeepers  0
27 4412 Home support workers, housekeepers and related occupations 1
28 621 Retail and wholesale trade managers 7
29 1521 Shippers and receivers 1
30 1524 Purchasing and inventory control workers 2
31 5243 Theatre, fashion, exhibit and other creative designers 1
32 6211 Retail sales supervisors 2
33 6311 Food service supervisors 8
34 6321 Chefs 2
35 6322 Cooks 2
36 6332 Bakers 2
37 6411 Sales and account representatives - wholesale trade (non-technical) 3
38 6421 Retail salespersons 6
39 6511 Maîtres d’hôtel and hosts/hostesses 2
40 6513 Food and beverage servers 7
41 6611 Cashiers 1

NATIONAL OCCUPATION CLASSIFICATION HOSPITALITY SECTOR AND RELATED 
Total Unit Group and Job Titles
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# NOC Unit Group Titles Job 
     Titles
 
42 6622 Store shelf stockers, clerks and order fillers 3
43 6623 Other sales related occupations 1
44 6711 Food counter attendants, kitchen helpers and related support occupations 21
45 7514 Delivery and courier service drivers 3
46 9213 Supervisors, food and beverage processing 24
47 9461 Process control and machine operators, food and beverage processing 214
48 9462 Industrial butchers and meat cutters, poultry preparers and related workers 4
49 9463 Fish and seafood plant workers 17
50 9465 Testers and graders, food and beverage processing 23
51 9526 Mechanical assemblers and inspectors 1
52 9617 Labourers in food and beverage processing 87
53 6512 Bartenders 6
54 6711 Food counter attendants, kitchen helpers and related support occupations 1
55 1123 Professional occupations in advertising, marketing and public relations 2
56 4021 College and other vocational instructors 1
57 4163 Business development officers and marketing researchers and consultants 6
58 7514 Delivery and courier service drivers 2
59 8431 General farm workers 8
60 6532 Outdoor sport and recreational guides 2
61 5227 Support occupations in motion pictures, broadcasting, photography and the performing arts 1
62 513 Recreation, sports and fitness program and service directors 2
63 5131 Producers, directors, choreographers and related occupations 10
64 5135  Actors and comedians 3
65 5226 Other technical and coordinating occupations in motion pictures, broadcasting and the performing arts 9
66 5227 Support occupations in motion pictures, broadcasting, photography and the performing arts 6
67 7512 Bus drivers, subway operators and other transit operators 4
68 1525 Dispatchers 1
69 7305 Supervisors, motor transport and other ground transit operators 2
70 7513 Taxi and limousine drivers and chauffeurs 3
71 3236 Massage therapists 6
72 6564 Other personal service occupations 1
73 5226 Other technical and coordinating occupations in motion pictures, broadcasting and the performing arts 2
74 6341 Hairstylists and barbers 9
75 6562 Estheticians, electrologists and related occupations 4
76 5221 Photographers 19
77 6711 Food counter attendants, kitchen helpers and related support occupations 1
78 1123 Professional occupations in advertising, marketing and public relations 2
79 1226 Conference and event planners 8
80 6541 Security guards and related security service occupations 4
81 6315 Cleaning supervisors 2
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14 Alberta Government, Accommodation Food Service, Industry Profiles 2017
15 Statistic Canada 2018, National Occupation Classification 6313
16 A Workforce Strategy for Alberta’s Tourism and Hospitality Industry

# NOC Unit Group Titles Job 
   Titles

82 6731 Light duty cleaners 2
83 6733 Janitors, caretakers and building superintendents 12
84 111 Financial managers 2
85 1111 Financial auditors and accountants 36
86 1212 Supervisors, finance and insurance office workers 1
87 1311 Accounting technicians and bookkeepers 3
88 5223 Graphic arts technicians 5
89 5225 Audio and video recording technicians 1
90 5241 Graphic designers and illustrators 2
91 15 Senior managers - trade, broadcasting and other services, n.e.c. 1
92 114 Other administrative services managers 1
93 513 Recreation, sports and fitness program and service directors 1
94 2242 Electronic service technicians (household and business equipment) 1
95 6211 Retail sales supervisors 1
96 6313 Accommodation, travel, tourism and related services supervisors 6
97 6316 Other services supervisors 1
98 6533 Casino occupations 9
99 6541 Security guards and related security service occupations 1
100 6611 Cashiers 1
101 621 Retail and wholesale trade managers 3
102 6311 Food service supervisors 1
103 6711 Food counter attendants, kitchen helpers and related support occupations 1
104 6722 Operators and attendants in amusement, recreation and sport 2
105 5244 Artisans and craftsperson’s 11
106 5254 Program leaders and instructors in recreation, sport and fitness 3
107 9617 Labourers in food and beverage processing 6
108 6315 Cleaning supervisors 2
109 6316 Other services supervisors 1
110 6711 Food counter attendants, kitchen helpers and related support occupations 1
111 6731 Light duty cleaners 25
112 6732 Specialized cleaners 34
113 6733 Janitors, caretakers and building superintendents 6
114 6741 Dry cleaning, laundry and related occupations 14
114   TOTAL NUMBER OF JOB GROUPS 870
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1.5 LEVELS OF COMPLETED EDUCATION 

• Completion of secondary school is usually required.
• Completion of college courses related to the area   
 supervised may be required.
• Experience in the occupation supervised is usually   
 required.
• Promotions with in house training are standard. 

1.6 SUMMARY AND ISSUES 

• In the accommodation and food services segment – 
 the largest component of the industry – small and  
 medium-sized businesses employing less than 50  
 employees account for a significant share of businesses  
 (90 per cent).

• The tourism industry is also an important source of  
 employment in rural communities.

• Part-time and seasonal work is more prevalent in the  
 tourism and hospitality industry.

• The seasonal nature of some jobs in the tourism and 
  hospitality industry results in periods of unemployment  
 for some workers.

• The tourism and hospitality industry relies heavily on  
 youth for its workforce. While workers between the ages  
 of 15 and 24. For many young Albertans, their first work  
 experience is in the tourism and hospitality industry. 

• The part-time and seasonal work opportunities in the  
 industry appeals to youth combining work and secondary  
 or post-secondary studies. 

• The industry also reports that a large number of  
 immigrants access these jobs as an entry-point into the  
 provincial labour market.

• Proportionately more women than men work in the  
 accommodation and food services segment of the industry. 

• Strong competition for entry-level workers. Businesses   
 in Alberta’s tourism and hospitality industry are  
 facing fierce competition for entry-level workers.  
 Some employers in the industry have been 
 able to increase wages and benefits to 
 attract and keep workers and pass along  
 these increases to customers without 
 losing market share. Others are 
 coping by putting extra pressure 
 on existing staff or cutting 
 back on their hours of  
 operation.

• Availability of youth  
 workers. The tourism and  
 hospitality industry relies  
 heavily on youth workers, this  
 presents significant challenges for the  
 industry. The industry is highly labour  
 intensive and industry growth will be  
 constrained without an increased supply of  
 workers from outside the traditional youth 
 labour pool.

• Declining labour force participation of younger women  
 in Alberta. Women account for a relatively large  
 proportion of Alberta’s tourism and hospitality industry  
 workforce. The declining labour force participation of  
 younger women with children in Alberta could intensify  
 the industry’s labour supply challenges.

• High staff turnover rates. The tourism and hospitality  
 sector has historically had a relatively high staff turnover  
 rate based on the structural nature of the industry (i.e.  

17 Albert Government, Alberta Accommodation Outlook 2017
18 Alberta Government, Accommodation Food Service, Industry Profiles 2017

1.4 EARNINGS AND WAGE RATES 

The average 2016 hourly wage for accommodation and food services workers is $15.65, and the provincial average of 
$29.61 for senior positions. The following is an overview of the variance in hourly wages depending on job type;

Occupation Startin Overall Top  Average Annual Salary

 
Restaurant and food service managers $ 18.91 $ 21.52 $ 24.40   $ 45,903

Hotel front desk  Clerk $ 14.40 $ 15.29 $ 16.40   $ 28,416

Chef $ 18.81 $ 20.83 $ 23.29   $ 42,454

Bartender $ 10.29 $ 11.10 $ 11.97   $ 18,241 
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 workforce demographics and seasonal work). Youth  
 employed in the sector consider their service positions   
 as stepping stones in their career paths. The turnover  
 rate for this sector is difficult to calculate since many  
 youth workers, who go back to school and return to the  
 same employer the following summer, are included in  
 the calculation. This may distort the real turnover rate.

LABOUR MARKET SUPPLY 
ISSUES
2.1 DEMOGRAPHIC TRENDS IN ALBERTA

• Oil prices not rising to levels that would generate  
 substantial growth in room night generating activity
• Favorable exchange rates helping to attract international  
 overnight leisure travel to Alberta
• Supply growth outside of Calgary and Edmonton has  
 slowed substantially
• Business Confidence Levels and Consumer  
 Confidence Levels
• Room rate discounting continues
• Air capacities/route cutting

Accommodation Supply:

• Estimated 1,500 new rooms to open province wide  
 in 2017 
• Majority in metro Calgary and  Edmonton 
• Virtually all are branded 
• Some assets converting to brands 
• No indication that construction costs have declined  
 significantly 

2.2 AGE AND GENDER 

According to the LabourForce Survey, the gender break-
down in the Accommodation and Food Services industry in 
2016 was as follows: 

• women employed: 82,900 people, or 57.4% 
• men employed: 61,400 people, or 42.5% 

Overall in Alberta, women accounted for 45.5% and men 
made up 54.5% of total employment (for all industries).
 

 
Age Employment Employment in   
Characteristics in Alberta Accommodation  
    & Food Service  
 
15-24 years 303,200 – 13.4 %  58,600 – 40.6%

25-54 years 1,536,000 – 67.9 % 73,100 – 50.6%

55 years and over 424,600 – 18.8%  12,700 – 8.8% 

2.3 INDIGENOUS PEOPLE 

The population figures for First Nation people in Alberta 
are as of December, 2016 as supplied byAlberta Indigenous 
Relations. The data reflects First Nations people that are 
members of a First Nation living on- or off-reserve. The 
total number of First Nations 125,483 (on reserve 76,732 
and off reserve 48,751). There are two Métis categories 
in Alberta; the Métis Settlements and Métis Nation of 
Alberta. There are 8 Métis Settlements in Alberta, and 
is the only province in Canada with a recognized Métis 
land base. The Métis Settlements were established by 
legislation and are all located in the northern part of the 
province. Each Métis Settlement is governed by an  
elected five-person Council, which has statutory authority 
similar to local governments. With a population of 5,054 
members, the Metis Nation of Alberta states that the 
majority of Métis (70%) reside in urban areas and twice as 
many Métis (41% vs. 20%) reside in smaller urban centers 
(population less than 100,000) than non-Aboriginals. 
While Métis live and work in virtually every community 
in Alberta, the higher populace is seen in the estimated 
31, 780 (33%) Métis living in Edmonton, and the 17,040 
(18%) in Calgary.  

In 2017, Alberta had the fourth highest percentage of 
Indigenous people living off-reserve in the working age 
population, at 4.9%, while Manitoba had the highest 
percentage at 11.5%. The overall share for Canada was 
3.2%. In 2017, the working age population of Indigenous 
people living off-reserve in Alberta was 168,000. The 
proportion of Indigenous people off reserve in Alberta 
between the ages of 15 and 24 years was 21.5%; while 
57.4% were between 25 and 54 years. The corresponding 
proportions for all of Alberta were 14.9% and 55.2%, 
respectively.

The Edmonton economic region in 2017 had the highest 
off-reserve Indigenous population at 39.2%, followed by 
Calgary at 20.8% . The Banff - Jasper - Rocky Mountain 
House and Athabasca - Grande Prairie - Peace River eco-
nomic region has the third largest off-reserve Indigenous 
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population in Alberta. In total, these three regions accounted 
for 76.3% of all Indigenous People off-reserve in Alberta. 
The Red Deer economic region had the lowest Indigenous 
working age population at only 5.1% in 2017.

In 2017, the proportion of Indigenous people living off 
reserve in rural areas was 16.1%; this was higher than the 
provincial average at 10.8% by 5.2 percentage points. 
Over two thirds or 69.3% of Indigenous People living 
off-reserve live in urban cores. At 76.8%, First Nations 
are more likely to live in or near urban areas compared to 
Métis at 71.5%.

In 2017, the participation rate for Indigenous people living 
off reserve was 68.7% . This is 3.6 percentage points lower 
than the provincial average. The participation rate for 
Indigenous men is higher at 74.1% compared to that of 
Indigenous women at 63.6%. Both rates are lower  
compared to the corresponding provincial averages of 
78.3% for men and 66.2% for women. The employment 
rate for Indigenous People off-reserve in Alberta was 
60.5%, the third highest among all Indigenous People 
off-reserve in the 10 provinces . This rate was 1.1 percentage 
points lower than the Canadian employment rate of 
61.6%, and 3.4 percentage points above the national  
average for Indigenous People off-reserve at 57.1%.

The provincial employment rate for those 15 years and 
over, at 66.6% in 2017, was 6.1 percentage points higher 
than the rate for Indigenous people living off reserve in 
the same age group, at 60.5% . The 71.8% employment 
rate for all men was 7.2 percentage points higher than 
the employment rate for Indigenous men at 64.6%. The 
employment rate for all women and Indigenous women 
living off reserve was 61.3% and 56.6% respectively.

The average employment rate for Alberta Indigenous 
people living off-reserve was 60.5% in 2017. Métis 
people had a higher employment rate, at 62.3%, com-
pared to First Nations, at 57.7% . Indigenous men had 
a higher employment rate, at 64.6% than their female 
counterparts, at 56.6% in 2017. Among Indigenous men, 
First Nations had a lower employment rate, at 61.0% 
compared to Métis men, at 66.9%. For women, Métis 
had higher employment rate at 57.9% compared to First 
Nations women at 54.8%.

In 2017, 71.9% of employed Alberta Indigenous people 
living off-reserve was in the Services Producing Sector, 
and 28.1% were in the Goods-Producing Sector. Over a 
third of employed Indigenous people living off- reserve 
in Alberta worked in three industries: Construction, 
14.6%; Health Care and Social Assistance, 11.9%; and 
Retail Trade, 10.3%..

In 2017, 62.8% of Indigenous people living off-reserve 
in Alberta were employed in three occupational groups: 
Sales and service, 25.3%; Trades, transport and  
equipment operators and related, 22.8%; and Business, 
finance and administrative, 14.7%. At the provincial level, 
56.2% of Albertans worked in these three occupational 
groups combined. The largest difference in employment 
by occupational group is in the trades, transport and 
equipment operators and related occupations where the 
provincial average is 5.1 percentage points below that of 
Indigenous people (off-reserve).

In 2017, Indigenous people living off-reserve 
accounted for 4.4% of employment in Alberta. 
Among the 10 occupation groups, natural 
resources, agriculture and related  
production had a higher proportion of 
employment from Indigenous  
people living off-reserve at 6.8%

In 2017, 43.3% of the Indigenous 
living off-reserve in Alberta 
completed a post-second-
ary education; 33.6% 
attained postsecondary 
certificates or  
diplomas; and 
another 9.7% had 
university degrees . 
The percentage of Alberta 
Indigenous people living off 
reserve who had less than a high 
school diploma as their highest 
level of educational attainment was 
24.5%. The provincial average was 14.8%.

Between 2003 and 2017 the proportion of 
Indigenous people living off-reserve in Alberta that 
completed a post-secondary education increased 
from 34.2% to 43.3% . For the entire province it 
increased from 46.1% to 56.6%.

In 2017, there were 5,600 First Nation’s youth who were 
students, this represents 35.4% of all First Nation’s youth. 
For Métis there were 8,400 students, representing 42.6% 
of Métis youth. The provincial average was 46.0%. Since 
2003 the proportion of youth Indigenous people living 
off reserve attending school has been trending upwards 
and approaching the provincial average. 
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2.4 SUMMARY AND ISSUES 

• Businesses in Alberta’s tourism and hospitality industry  
 range from small, family-run establishments to  
 properties in large, international hotel and resort chains.

• Many employers have experienced an increase in  
 their staff turnover rate in recent years, in both  
 entry-level positions and higher skilled positions such  
 as cooks. Factors contributing to the industry’s high  
 staff turnover rate include the lure of higher wages in  
 other industries, an apparent weakening in work ethic  

 among some youth, and the high expectations of 
some youth regarding work environments and  

advancement opportunities.

•   Attraction of workers from under-represented 
groups. With the slowing growth rate of 

Alberta’s youth population and declining 
participation of younger women in  

Alberta’s labour market, tourism 
and hospitality businesses 

increasingly need to look to 
other potential pools of 
workers, such as mature 
workers, persons with 
disabilities, Indigenous 

people, immigrants and 
income support clients, to 

meet their labour force needs. 
However, there are barriers and 

unique challenges associated with the 
recruitment and retention of workers from 

these groups. More effective approaches are 
needed to integrate Indigenous workers into 

their workplaces.

•    High staff turnover rates are raising the  
importance of supervisory skills and human resource 
management practices in the industry. The tourism and 
hospitality sector as a service industry is labour intensive. 
Therefore, there is a critical need for good human  
resources practices and leadership competencies to  
support and manage the workforce. However, it is  
challenging to develop human resource capacity in the 
tourism and hospitality industry since the sector is  
characterized by small and medium-sized companies  
with limited resources to support this function.

• Shortage of affordable housing. There is a shortage of  
 affordable housing in many communities in Alberta,  
 including key tourist destinations such as Banff,  
 Canmore and Jasper. This is contributing to the  
 challenge of recruiting and retaining workers. The  
 situation is even more acute in remote or rural  
 communities such as Grande Prairie, Hinton and Fort  
 McMurray. As the Alberta economy continues to grow,  
 affordable housing is also becoming an issue in urban  
 centres such as Calgary and Edmonton.

• There is a higher demographic of Indigenous people  
 (First Nation and Métis) living in urban areas. Indigenous  
 populations have a higher youth demographic, and  
 high growth populations.

SECTOR SPECIFIC ISSUES
Information sharing will play a vital role in addressing 
labour force pressures in Alberta’s food beverage and 
hospitality industry. There is a need to increase access to 
information to support informed decision-making on the 
part of employers, workers, youth entering the workforce 
and individuals considering employment in this industry. 
It will be important to build public understanding and 
support for industry initiatives to address labour needs. 

There is a requirement to develop a strategy to promote 
employment in the food beverage and hospitality industry 
to different target groups of potential employees. We 
need to emphasize the benefits of tourism and hospitality 
jobs for different target groups (i.e. opportunities for 
social interaction and experience sharing for semi-retired 
people; flexible work hours and supplementary income 
opportunities for students and stay-at-home parents; fun 
and flexible work environments for youth.

It will be important to encourage increased participation 
of high school students in the tourism and hospitality 
industry by developing and implementing targeted 
marketing campaigns aimed at high-school students, 
their parents and school counsellors. It is important to 
highlight: the non-monetary benefits of working in the 
industry (i.e. fun work environments, opportunities to 
socialize); transferable skills that can be acquired through 
employment in the sector (i.e. communication skills, 
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customer service skills), and career paths in tourism and 
hospitality (i.e. entry-level positions that can lead to  
supervisory and management jobs).

It is important to promote and share industry best  
practices related to: attraction and retention (i.e.  
managing and recruiting Indigenous workers, etc.) and 
innovative and improved technology, operational  
approaches, processes and practices among industry  
employers to make the tourism and hospitality industry 
an industry of choice (i.e. HR Audit). We need to  
conduct or review existing research to better understand 
the reasons why people choose not to enter or decide to 
leave the tourism and hospitality industry. This research 
will help explain the labour supply issues and build public 
understanding/support of industry initiatives.

Government could consider incentives to the Employment 
Insurance (EI) program to encourage workers in areas 
of high unemployment to move to areas experiencing 
labour shortages (i.e. supports for travel to investigate 
employment opportunities, financial supports for  
re-locating and settling in new communities, etc.)

There is a need to advocate with municipalities and the 
provincial government to expand affordable housing, 
specifically in high-growth communities so unemployed 
workers can afford to live and work in Alberta. 

 

CONCLUSIONS
This analysis reveals that the Hospitality and Foodservices 
sector in Alberta has been hard hit by the downturn in 
the energy sector.  With a few exceptions, hotel occupancy 
rates are down in most parts of the province. Unemployment 
in Alberta is at 6.4% while the Canadian average is 5.6%.  
Normally Alberta’s unemployment rate is well below the 
rest of Canada. Exceptions include the mountain parks area 
as international tourist continue to come to this destination. 

Part as a result of the economic downturn, Industry is 
not engaging with Indigenous organizations regarding 
employment opportunities.  In some cases, hotels are 
unionized and must rehire those that have been laid off.  
Through the Alberta Linkages project, Industry has been 
invited to our Information Sessions and a major event 
held in Edmonton in June 2018 with very little representation, 
the exception being companies that are engaged in 
workforce accommodation especially in the Regional 
Municipality of Wood Buffalo.

The Fort McMurray fire resulted in 80,000 people being 
evacuated from the area. Only 50,000 have returned. This 
has created a shortage of workers, especially in the  
unskilled area.  Hotels and restaurants have had difficulties 
filing positions. With over 60,000 Indigenous people 
living in the Regional Municipality of Wood Buffalo, this 
fact is sometimes overlooked by local businesses. Many 
local businesses are unaware of the services that ISET’s 
provide and how they may be able to assist with 
filling local job shortages.

Some First Nations have formed partnerships 
with workforce accommodations companies 
to hire their members. These partner-
ships are long term relationships and 
surpass the highs and lows of the 
industrial cycle.

Transportation is also an issue. 
While there are hotels and 
restaurants in every 
part of Alberta, many  
operating 24/7, how 
does an Indigenous 
person living on 
a reserve or Métis 
settlement get to 
work if they don’t have a 
license or reliable  
transportation? In urban areas 
where there is public transportation 
available, this is not an issue. In rural 
areas with no public transportation, 
this is a huge barrier. 

But there are some exceptions. The Banff 
Lake Louise Hotel Group has been able to form 
relationships with First Nation communities near 
by and are providing accommodation to employees 
that require the employee to travel only once to the 
hotel for their work cycle. All workforce accommodations 
companies also provide accommodation to their employees 
and in some cases are providing transportation to the site.

Many post secondary institutions, such as NAIT, SAIT, 
Portage College, Norquest College, and others, have 
hotel management, customer service, cooking and  
culinary programs curriculum and they do have  
Indigenous students enrolled in their programs. Often, 
these post secondary institutions provide assistance for 
the graduate to find employment.
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Many of the positions in this industry sector 
 (housekeeping, janitorial, kitchen workers, cashiers, 
waitresses and waiters) are entry level and pay minimum 
wage. In the accommodation subsector for example, out 
of 100 positions available, 70 would fall into this category. 
The balance would include management, supervisors 
and skilled professions such as cooks and chefs. 

The Hospitality and Foodservices sector will not see 
growth and employment created until the energy sector 
begins to recover. 

RECOMMENDATIONS
• ISET’s need to reach out directly to the Hospitality  
 and Foodservices sector in the towns that are close to  
 their communities.  Very few companies are aware of  
 the services that ISET’s provide.

• The Alberta government should undertake a provincial  
 study on the state of this industry sector. Current data  

 is 10 years old and out of date. 

• Tourism is an important subsector of the Hospitality  
 and Foodservices sector. There are a number of  
 Indigenous tourism initiatives underway. The  
 Indigenous Tourism Association of Canada has  
 recently formed an Alberta Indigenous tourism  
 organization to help grow this industry.  ISET’s should 
 make contact with these organizations and their  
 member operators to identify employment  
 opportunities and skill training that might be required.

• Partnership opportunities in this industry sector do  
 exist between mainly workforce accommodations  
 companies and Indigenous economic development  
 corporations. 

• ISET’s provide an excellent mechanism for Hospitality  
 and Foodservices businesses to hire Indigenous  
 people especially in rural areas. 
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