


Intertribal Agriculture Council

About Us: Founded in 1987, the IAC is a national 501c3 
that supports all federally recognized Native American 
Tribes and Alaska Natives to pursue and promote the 
conservation, development and use of our agricultural 
resources for the betterment of our people. 

Our Mission:  To provide a unified effort to promote 
change in Indian agriculture for the benefit of Indian 
People. 



IAC Programming



TA Network Regions



Regenerative Economies 

Business Management

Provide the business & financial literacy tools 
to help operations and producers while also 
promoting the protection and appropriate 
use of the Natural resources of the remaining 
Indian lands and all of Indian Country. 

Access to Capital

Encourage lending & credit institutions to 
provide innovative financial solutions that 
work with agriculture, with a fundamental 
focus on funding operations that are 
transitioning to regenerative agriculture. 

Market Development

Asset with economic research and market 
analysis with both domestic and international 
markets.  Provide opportunities and develop 
successful pathways for producers to take 
into the local, regional, and global 
marketplace.  

The Intertribal Agriculture Council  promotes Regenerative Economies and highlights the benefits of investing 
in Indian Agriculture, while providing individual assistance on business and finance solutions that will promote 
healthy & sustainable economic growth throughout Indian Country.



American Indian Foods
The American Indian Foods program is designed to work with American 
Indian and Alaskan Native owned businesses to provide export education 
and technical assistance in order to facilitate access into domestic and 
international markets. 

● Export Program
● Native Food Connection
● ‘Made/Produced by American Indians’ Trademark 
● Rege[N]ation Seal and Pledge



● 574+ Federally 
Recognized Tribes

● 70,000 Native-owned 
operations

●  $3.54 billion worth of 
farm and ranch 
products



Promote your products around the world! 

With funding from USDA FAS Market Access Program 
(MAP), our members participate in international activities. 
We offer members an opportunity to showcase their 
products at events held around the world. Our services also 
include meeting coordination with qualified buyers, 
interpreter assistance, general show support, and so much 
more.



The Native Food Connection elevates Native agriculture by 
increasing exposure and growth in the domestic and specialty markets. 

Through Native Food Connection, the IAC-American Indian Foods 
Program  will expand public awareness leading to new market 
opportunities for Tribal producers while reframing the growing Native 
culinary movement to encompass the entire spectrum of the Indian Ag 
and food sector.

Major Activities: 

- Facilitation of market access for Native products and services;
- featuring products in Native organization-sponsored conferences;
- support for more effective branding and trademarking of products, 

and producer marketing education.



IAC Trademark 
The 'Made/Produced by American Indians' trademark identifies American Indian made products 
and assists American Indian producers in improving their market success, thereby increasing the 
economic base of the Indian producer and their community. Through this universal emblem, 
consumers are able to easily identify authentic American Indian produced goods.
 



IAC Trademark 
Since 1993, the IAC trademark has grown in 
prominence and helps consumers easily identify 
authentic American Indian produced goods.



Rege[N]ation Seal & Pledge
The Rege[N]ation seal complements the IAC’s established American Indian Foods (AIF) 
“Made/Produced by American Indians” certification trademark and identifies Native 
American and Alaskan Native agriculturalists -- from farmers, ranchers to harvesters and 
foragers, who pledge to:

● work in tandem with my animals, land, water, and crops 
to develop a mutually beneficial relationship with them 
in-tune with the environment and self.

● have a genuine connection with the ecosystem and the 
citizens of my Tribal, local, and global community that 
promotes its greater wellbeing.

● promote the renewal of ancient, Native-led wisdom in my 
agricultural endeavors that  returns us to the type of 
practices that have been regenerative in nature for 
generations to come.   



Business Perception: Consumers demand that 
companies care beyond revenue, and they no longer 
perceive businesses as profit driven entities. 
Protecting the health and interest of society and the 
planet is the new expectation.

Convenience is Key: Consumers are craving the 
convenience of the pre pandemic world. Businesses are 
under pressure to rapidly adapt their operations to 
develop a resilient customer experience while 
maintaining convenience. 

Consumer Trends



www.indianagfoods.org
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Contact Info:

Latashia Redhouse
American Indian Foods Program Director 
latashia@indianag.org
(406) 371-3454

Tomie Peterson
Regenerative Economies Specialist 
tomie@indianag.org
(605) 200-0276

www.IndianAg.org


